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ood and water, clean clothes, a place to live:

These are things everyone needs. A closet full of
shoes, a new desk, tickets to a movie: These are things
people want. But how do you figure out what you

Etcpa

2. Look into why you want what you want
3. Find out what makes people happy (or not!) with

what they buy
4. Learn how to decide what to buy
5. Make a plan to buy something you need or want

(Pw,pue
When l've earned this badge, l'll know the difference
between what I need and what I want-and !'ll be able
to smartly save money for both.

need and what you want? You might find it's not
as easy as you think!

1. Explore your needs and wants
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STEP

A Exploreyour
E needsandwa
Pick one of the following choices to start exploring
the difference between your needs and your wants.

CHOIGES - DO ONE:

[-l ao on a home toun Starting in the room where you sleep,

write down at least flve items in each room of your home.

Write each item on its own scrap of paper. When you've

completed your tour, find an open space and line up the papers

from the item you need the most to the item you need the

least. Then discuss your order with a friend or family member.

OR

[_l uat e a cotlage. Gather your Girl Scout friends and a stack of

magazines and newspapers. FIip through them together and

cut out at least 5o items. Use these items to create a collage

that shows a progression from things you all think are wants

to those you think are needs.

OR

I r.l. a survey. Ask at least zo classmates to list five things

they need and five things they want. Compile the lists,

making sure to delete duplicate answers. How do the

responses compare to your own needs and wants? Are there

any items that some students consider a need, while others

consider them a want? Are there any wants or needs you

didn't think of?
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STEP

u 6BLookintowhyyouAwant what you want
Sometimes it's hard to tell the difference between
what you need and what you want. Advertisers
create exciting commercials to convince you to
buy thingJs. Or you might want something simply
because your best friend has it. Think about al!
the forces that make you want something you may
not need.

cHotcEs - Do oNE:

I f.ogyour wants. For a week, write a list of every item that
makes you think, "I want that!", and jot down where you

saw the item. At the end of the week, go through the list, and

note how many items you're still thinking of and how many
you've forgotten. Take a look at what triggers you to want
something. Talk about what you've learned with a family
member or friend.

OR

l-l lnre"tigate the latest trends. Talk to at least ro people from
different places,like your school, place of worship, or GirI

Scout group. Ask each person to list what they think are the
three most popular or trendy items. Compile the answers, and
check offthose that you want as well. Do you feel like you're

influenced by trends? Why or why not?

OR

I ,"sometimetravel! Find ro items that girls your age wanted
in the past. What were the toys, clothes, and games that were

the most popular? Then find ro items that girls needed back

then. Compare the wants and needs from the past with the
things you want and need today. Which ones are different?

Are any the same? TaIk about what you've found with family
or friends.

Write a play or short story
about a girl traveling through
time to the present day.

How would a girlfrom
185O (or 195O!) react to a

modern shopping mall or TV

commercials?
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"Buyer's remorse" is the sense of disappointment
people sometimes have after buying an expensive
item. Often, they've convinced themselves that they
really need something-like the latest video game or
a new necklace-only to discover afterwards that it
wasn't truly necessary. Of course, when you think
througlh your reasons for buyingsomethin! and
save the money to get it, you can end up feeling very
happy with your purchase.

cHolcEs - Do oNE:

[] ramity stories. Talk to people in your family about a big
purchase in their life. What decisions did they go through
before buying it? Find out how they felt right after making
the purchase*and then how they felt a week later, a month
Iater, and even a year later. Did their feelings change at all?

OR ooooooo+ooooocoooooooooooooooooooooooocoooooooooooooooooooo

I-l rt.a. stories with friends. Odds are, every one of your
friends has had the experience of really loving something
they bought-or wishing they hadn't bought it. Team up with
your Junior friends and swap shopping stories. As a group,

come up with a list of tips, based on what each girl learned.

OR

l-l ana[ze customer reviews. Pick a big-ticket item like an
expensive appliance, computer, or even a car. Then team
up with an adult to research customer reviews online. Pay

particular attention to those reviews where people were

either extremely happy with their purchase or extremely
upset. What kinds of complaints did people express about the
products? What kinds of things made them happy?
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r::5 Dollar
Itilemmas

oWould you be willing
to spend allyour
savingsto buya new

bike-even if that
meantyou couldn't
go to movieswith
your friends for
a year?

rWould you give up

buyingsnacks for
three months in

order to buy a new
swimsuit?

oWould you give

up buyinga cool
new pair of shoes

in order to buy 25 ,i, i

tunes for Your ''''l.ti::

STEP

&decidewhattobuy
Learnhowto

Even when you're buying something you need, you'll
find you might have certain wants. For example, you
may need a computer for school-but you want the
top-s;-1he-line model with a super-fast processon
You may need new running shoes-but you want a
famous brand. Practice making these decisions on
a pretend shopping trip (you don't need to actually
buy anything).

cHolcEs - Do oNE:

l-l vi"ltthe mall. Start by picking an item that comes with
different options at different prices, such as a computer or a

personal music player. Compare two or three versions to find

out what makes them different and how that affects the price'

Talk to your friends and family about whether you think extra

options are worth the money or whether you would give

them up for a lower price.

OR

I sft"p for groceries. The next time your family goes grocery

shopping, ask to tag along. Pick at least ro items that your

family usually buys, and compare them to other options.

Discuss with your family whether it's worth exchanging any

of the items for a lower-priced version? Why or why not?

oR oooooooooo

I U" on a comparison scavenger hunt. Team up with some

Girl scout friends to turn your shopping experiment into

a scavenger hunt at your local mall. Pick an item like a

computer or a TV that comes with a wide range of features

and price options. Give everyone 30 minutes to flnd

inexpensive, average, and expensive price options. For each

option, write down what features are included-for example,

the most expensive TV might offer 3-D technology. Then

regroup and share what you've learned.
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STEP

. ) - lrlalreaplantobuy'- 6Dsomethinf youneld
orwant

Now you're ready to put what you've learned about
wants and needs into action! Once you've set your
goa!, create a budget and a plan.

cHotcEs - Do oNE:

I x.lp with a family purchase. Come up with at least one

item that you need and one item that you want. Discuss your

choices with your family, and agree on what you will buy.

Then work together to come up with a budget that will let

you get what you need, as well as a plan to save for what

youwant.

OR

Make a plan for your cookie money. Make a group decision

about how to use the money your Girl Scout friends earned

selling cookies. Start by brainstorming your needs and

your wants-and let everyone know that there are no bad

suggestions! Write your list on a board and divide into teams.

Have each team pick their top three items, then present

their choices to the entire group. Once all the teams have

presented their ideas, have a group vote to decide how to use

your money.

OR

-)n

l-l r.ootr into your future! Imagine yourself 10 years in the

future. What are 10 items that you think you'll need on a day-

to-day basis? And what are 10 items you think you'Il want to

have? Create a time capsule that includes both lists, and seal it
with a promise not to open it for ro years.
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Cookie
Money Plans
. You mightwant
to buy snacks for
your meetings or
suppliesforyour

. You mightwantto
usethe moneyfor
field trips orJourney
celebrations.

. You mightwant
to buy things you

need foryourTake
Action project or
your Bronze
Award project.



Add, ilw t&qdgp b cYur*
When you're brainstorming Take Action ideaq think
about community needs and wants. \ /hich project"'

ideas will help with needs? Are some ideas moie , ''

focused on wants?

Now that !'ve earned this badge, I can give service by:

o Sharing tips with my friends when they want to
make a big purchase

r Helping younger Girl Scouts make plans for using
the money from their cookie sale

o Teaming up with my family to come up with
grocery shopping guidelines, such as how many
"wants" we can have on each trip to the store

g'nt, intpb<d, to:


